
Results-Based Accountability 

Principles 

1. Ends to Means Thinking. What do we want? How will we recognize it? What will it take to get there? 

2. Common Language. Be clear and disciplined about language, and be plain and inclusive (not jargon-y). 

3. Appropriate Accountability. Keep accountability for populations separate from accountability for programs 

and agencies.

 

4. Measure what Matters. Use data to gauge progress against a baseline. 

5. Turn the Curve. Use data to drive a disciplined business-like decision making process to get better. 

6. Work Together. Involve a broad set of partners – see the broader system at play. 

7. Talk to Action. Get from talk to action as quickly as possible. 

 

Tools  

Turning the Curve: 

For All Vermonters:     For a program/client population: 

  

Measuring Programmatic Performance: 

 

 

The Whole Picture  

 

 



 


